Sheila Dalrymple
sheiladalry@outlook.com
25097 W 114th Ct. Olathe KS 66061
913.980.0858
SUMMARY

· 15+ years in sales at national retail firms, extensive experience in luxury consumer goods

· Sr Director who values servant leadership and supporting the team to drive the business together
· 8+ years effective Wholesale Sales Merchandise Director/Manager of ULTA, Sephora, Nordstrom, Military Channels
· Interest in cultivating authentic brands to realize potential and gain successful national presence 
· Passion for new development, the future of sustainability in production and the next generation of buyers
WORK EXPERIENCE

e.l.f. Beauty, Director of Wholesale





December 2021 – March 2024

· Led the fastest growing team at the fastest growing beauty company in its category, annual sales over $200M
· Increased annual sales by 95%, took brand ranking from #4 to #1 brand at ULTA with significant plans for growth
· Negotiated support for highest growth launches at e.l.f., solidifying leading role within the mass beauty category

Keller Williams Key Partners, Realtor






March 2018 – Present
· Personally achieved over $7M in Sales Volume Annually
· Part of Haymond Bradley team that is consistently top producing group at large real estate office in KC, $25M+
· Specialized in new home building and design, advocating for families through the new home building process
Bella B Décor, Furniture Buyer







June 2017 – Aug 2018
· Managed, assorted and purchased furniture inventory for all locations

· Directed and developed marketing materials for in store promotions

· Oversaw all planning and assortment selection for Furniture, sales and developed inventory tools

Pottery Barn, Retail Furniture Buyer 




December 2015 – January 2017
· Managed largest department portfolio in Pottery Barn Main including Bedroom, Occasional and Home Office

· Drove over $115M in sales for seasonal merchandise, managed team of assistant and associate buyers

· Collaborated with product development, in store marketing, VM, design trips overseas and engineering
Bare Escentuals/Shiseido, Merchandising Manager 




November 2009 – December 2015
· Achieved consistent high double-digit comp increases while managing Sephora exclusive Buxom brand
· Specialized in bareMinerals Events, Visual Merchandising, Education and Dotcom at ULTA for 3+ years
Benefit Cosmetics, Retail Business Manager of South Coast Plaza


April 2009 – August 2009
· Managed the largest Benefit Cosmetics counter in the country, coached a team of 16 people

· Negotiated in-store events, advertising, staffing and communication between Macy’s and Benefit

Macy’s North, Macy’s West, Assistant Buyer II




June 2006 – April 2009
· Assisted buyer with planning, forecasting and markdown strategies for Clinique, Bobbi Brown, MAC, philosophy, Clarins, NARS, Rodan & Fields, Prescriptives and owned opening of new cosmetics lines in Global Beauty
Lands’ End Home, Merchandising Internship, Catalog




Summer 2005
SKILLS

	Specialized Skills:

· Natural drive for Sales, Budget and P&L management and proven track record of maximizing profitability 

· Order creation, management, receipt flow tools
· Brand Management Experience
· Extremely resourceful in corporate/field environment
Leadership: 

· Leads team with heart, people first, service model
· Success in managing high profile accounts across leading retailers, contributed to several promotions

· Completed CorpU Management Training Course 2015
· Managed largest Benefit counter, led 16 employees
	Marketing:
· Led all channel marketing and promotional efforts for bareMinerals and Buxom brands

· Negotiated Retail Advertising and Promos/Events 

· Conducted new market planning/product analysis

· Developed marketing/launch plans for start-ups 

Merchandising:

· Maintained close and responsive buyer relationships
· Managed vendor communications on cost negotiations, sourcing and product development  

· Collaborated with own brand design, quality, inventory, sampling and creative teams


EDUCATION

	University of Wisconsin-Madison, Madison, Wisconsin
Bachelor of Science degree: Dec. 2005, overall GPA: 3.3

Major: Business Marketing, Concentration in Retailing
	American University of Rome, Rome, Italy
Study Abroad, January-May 2004, semester GPA: 4.0

Major: Marketing/Management, International Business


